Abstract. Under the guidance of the concept of "rotating classroom", the reform on the fine teaching model for the marketing course of "vocational to undergraduate" is mainly carried out from three aspects: pre-class warm-up, classroom control and result comments. Pre-class warm-up is mainly done well in the survey of student situation and learning needs, the design of teaching documents and learning plan, the activities arrangement of assessment project and training; Classroom control is to grasp the details of the links promotion, behavior observation and ability enhancement; the two aspects of job evaluation and satisfaction survey should be done well in the process of results assessment.

